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Thinking about design can go a long way

P eople with heightened design sens-
ibilities will tell you that a law firm’s 

documents — everything from brochures 
to business cards to contracts to invoi-
ces — create an impression from the 
moment clients see them.

Paul Cahill, a partner at Will Davidson 
LLP, has become more sensitive about 
aesthetics since taking on responsibility 
for marketing and working alongside the 
firm’s newly hired marketing director.

“We’ve been trying to raise our public 
profile,” he explains, “to maximize the 
persuasiveness and readability of what-
ever it is we’re trying to convey.”

To that end, Larry Port recommends 
law firms know their clients, and not 
just in the legal sense. Their tastes mat-
ter too.

“Law firms must understand their 
audience and design materials that 
reflect the relationship they want to 
have,” says the former film school stu-
dent and professional photographer 
turned founder of online practice man-
agement system Rocket Matter.

Imagery and layout matter in profes-
sional documents, but in the text-heavy 
legal world, lawyers need to focus chiefly 
on what their words look like. That’s 
what their clients will notice, even if 
only subconsciously.

If you work with design firms, Port 
notes “they prefer looking at Helvetica, 
sans-serif, modern, clean-looking fonts.” 
If you design documents for banking or 
insurance-related industries, “you might 
want to stick with Times New Roman or 
other serifed fonts.” He recommends the 
ABA publication Typography for Law-
yers by Matthew Butterick. “This book is 
very highly regarded.”

Once a firm designs a brand, that 
brand must appear on anything the firm 
produces that those prospective and 
current clients might see. “We have a 
look and feel we keep consistent across 
all media,” Cahill says of the fonts, logo, 
shade of blue and all other visual criteria 
of the firm’s brand. “We keep everything 
looking like Will Davidson,” he says.

Law firms can bake branding into tem-
plates so they need not re-create the 
wheel with each new document. How-
ever, anybody who creates templates in 
software like Microsoft Word is advised 
to not use existing documents as a start-
ing point. It’s better to start from scratch 
so that the template creator does not 
carry any formatting bugs from older 
documents into new ones.

The payback on time spent creating a 
template is time saved whenever that 
template is used to create a new docu-
ment. The authors need not set font size, 
line spacing, margins, headers, footers 
or the myriad other details that add up 
to the appearance of that document as 
they type.

The most powerful “branding con-
sistency tools” in Microsoft Word are 
paragraph and character styles. By 

choosing the right styles as you build a 
document, you ensure that most of what 
you type will be properly formatted. 

Another benefit: proper usage of head-
ing styles makes tables of contents a 
snap to generate.

Port has designed clients’ invoices for 
them. That’s the source of much of his 
knowledge on fonts, mentioned earlier 
in this article. Often, “I think less is 
more,” he says, referring to the fact that 
firms can easily overload clients with a 
superabundance of information. “People 
paying the bills want to know what’s 
been done, and by whom,” he explains, 
adding “You may not want a lot of 
detailed information on payment histor-
ies and trust balances.”

“What clients really need to know is 
how much money to pay.”

There’s little sense in putting images in 
appendices the way lawyers did before 
they started using computers. “You’d 
have to flip through to tab 1B to look at 
the document as you’re reading it,” 
Cahill recalls. “Over the last few years, 
I’ve incorporated images in the body of 
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Reporting to the Vice President, Legal & Insurance, Legal Counsel, Labour & Employment has 
responsibility for all employment and labour related legal matters in the Company. The fundamental 
guiding principle of the position is to provide practical legal advice while appropriately balancing risk 
and opportunity. With more than 3,000 employees and 23 unions performing a wide range of work in a 
federally regulated environment, the position offers challenge and opportunity for continuous learning. 

Legal Counsel, Employment & Labour will provide proactive, practical in-house legal advice and 
strategic direction, including:

human resources, labour and employment areas.

remote work for the right candidate. 

For further information and to apply online: www.cnl.ca 

Legal Counsel, Labour & Employment

Reporting to the VP, Legal & Insurance, the Legal Counsel, Commercial will focus their time providing 
support to CNL’s Business Development and Commercial Ventures department in the following areas: 
contract development, contract strategy development, commercial strategy and advice. There will be 
interesting and varied other duties arising from working at Canada’s national nuclear laboratory with a 
goal to expand its international nuclear sales. 

The position has the following key responsibilities:

partial remote work for the right candidate.

For further information and to apply online visit www.cnl.ca

Legal Counsel, Commercial

Reporting to the Vice-President Legal & Insurance the primary purpose of the Associate General 
Counsel is to assist in management and direction of the legal function and management of legal risk 
across the organization. CNL operates Canada’s national nuclear laboratory within Canada’s fi rst 
Government Owned, Contractor Operated framework; the positon offers and requires continuous 
learning and opportunities to apply expertise to new issues. 

The position has the following key responsibilities:

and across the CNL mission areas including in relation to complex procurements, international 
sale of nuclear products and services, and claims management; 

mentoring;

larger organization; 

limited to the GoCo Contracts and Management System; 

enhance internal expertise.

The position is based at Chalk River in the beautiful Ottawa valley; consideration will be given for partial 
remote work for the right candidate. 

For further information and to apply online: www.cnl.ca 

Associate General Counsel
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Help: Hire an outside firm if necessary

my texts, like a journal article.”
Cahill also annotates images. 

Doing so makes his point 
clearer. “I’ve had the judiciary 
compliment me. ‘This is really 
readable, easy to understand.’ 
‘You took something compli-
cated and you made it simple.’ ”

He limits images to those that 
make the case. “Use images spar-
ingly and tastefully,” Cahill says.

If there’s one “document” 
every lawyer must carry at all 
times, it’s the business card.

Like other documents, cards 
must “match” the audience law-
yers want to attract. “It’s a situ-
ation where you’re trying to 
gain business, unlike an invoice 
where you’ve already closed the 
deal,” Port explains.

When lawyers solicit business 
from technology and media 
companies and other people 
with refined senses of aesthet-
ics, “get copies of their business 

cards,” Port advises. Design 
details like rounded corners 
and extra thickness are simple 
enough to incorporate into a 
card’s design. “If you want to 
say ‘I understand your busi-
ness,’ you want your card to say 
‘I understand your business’ by 
the way it looks.”

When pitching more conserv-
ative industries, like insurance 
and banking, lawyers may opt 

for a more refined look that 
includes ordinary edges and 
embossed letters.

Cards serve as tools people 
can use to remember you, so 
Port recommends you make it 
easy for people to write notes 
on them by choosing a matte 
finish — never glossy. A profes-
sionally taken photo can also 
help people remember the per-
son who gives them a card.

Port has seen clip art includ-
ing gavels, scales and buildings 
with pillars on business cards. 
“It looks cheap, and people rec-
ognize that,” he says.

Good design isn’t always pos-
sible when documents are des-
tined for a given jurisdiction’s 
courts. Port notes, for instance, 
that certain jurisdictions 
demand that each line be num-
bered down the left side of each 

page. “There isn’t much we can 
do to improve there,” he admits.

Requisite design skills may 
not reside within a law firm, so 
Cahill recommends hiring out-
side help when necessary.

“We use different designers,” 
he says. “You can get tired of 
what one designer comes up 
with.”

However, Cahill also wants 
lawyers and staff properly 
trained so they can manage the 
design technology they have. 
Cahill himself uses Microsoft 
Word to assemble documents, 
plus Adobe Photoshop and 
other tools.

“There’s a time and a place 
when you should hire profes-
sionals to do document design,” 
Cahill says. “Don’t hire designers 
for work you could do yourself.”

We’ve been trying to raise our public profile, to 
maximize the persuasiveness and readability of 
whatever it is we’re trying to convey.

Paul Cahill
Will Davidson LLP
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Kronis, Rotsztain, Margles, Cappel LLP (KRMC) is a diverse, mid-sized Toronto law  rm 
o  ering services to businesses and individuals in a broad range of prac  ce areas. KRMC is a 
collabora  ve  rm which o  ers a collegial work environment.
We are currently seeking an experienced real estate lawyer to join our  rm located in 
the thriving uptown business district of Toronto, conveniently located above the Yonge/
Sheppard subway sta  on. The preferred candidate will be client-focused and possess an 
entrepreneurial spirit. He or she will be responsible for contribu  ng to the con  nued success 
of our exis  ng prac  ce and will also demonstrate a willingness to advance the growth of the 
 rm. The selected candidate will work closely with partners and other associate lawyers and 

will oversee a team of experienced real estate clerks.
The successful candidate will have a minimum of 5 years post-call experience in residen  al 
and commercial real estate and in commercial leasing. He or she will be a member in good 
standing of the LSUC and will possess excep  onal dra  ing, communica  on and interpersonal 
skills. Experience using Teraview and Conveyancer is welcomed and preferred.
Please apply with your cover leƩ er and resume to careers@krmc-law.com. 
KRMC encourages applica  ons from all quali  ed candidates and is commi  ed to ensuring 
accessible services and communica  ons to individuals with disabili  es. Requests for 
accommoda  on may be made by contac  ng Human Resources at 416-218-5623.

www.krmc-law.com

ASSOCIATE LAWYER ͳ REAL ESTATE

Waterton Global Resource Management, Inc. is a Toronto-based resource-focused 
investment management Į rm. The Į rm is currently seeking a junior lawyer to join 
its dynamic and rapidly expanding Toronto oĸ  ce.  

To be considered for the posi  on, a candidate must

1. be a lawyer in his or her  rst year of prac  ce in a large na  onal or interna  onal 
law  rm

2. have some transac  onal experience with mergers and acquisi  ons and general 
corporate and securi  es laws ma  ers

3. show a demonstrated interest in mining and natural resources law
4. have graduated in the top 15  of his or her law school class
5. have strong professional creden  als  and
6. demonstrate clear communica  on skills, superior dra  ing abili  es and an 

excep  onal work ethic

Transac  onal experience with private equity or environmental regulatory and 
permi   ng will be considered an asset.

The successful candidate will have an opportunity to work with a collegial team on 
transac  onal, environmental regulatory and permi   ng and compliance ma  ers. 
nterested applicants should note that due to the nature of the  rm s business, the 

successful candidate will be expected to work similar hours to those tradi  onally 
expected at large interna  onal law  rms. The successful candidate will be eligible to 
receive a compensa  on package that exceeds standard compensa  on packages at 
the large na  onal  rms opera  ng in Toronto.

lease note that candidates that do not meet the requirements above will not be 
considered for the posi  on. 

f you are interested in learning more about this opportunity, please submit your 
C  to  Aaron WolochaƟ uk at awolochaƟ uk@watertonglobal.com. lease note that 
only quali  ed candidates will be contacted. 

To learn more about Waterton, please visit our website at 
hƩ p://www.watertonglobal.com  

SEEKING JUNIOR CORPORATE LAWYER 
FOR INͳHOUSE POSITION AT A TORONTOͳBASED 

INVESTMENT MANAGEMENT FIRM Based in O  awa, the CNPS is a na  onal organiza  on serving the nursing 
profession by providing legal assistance, liability protec  on and risk 

management services. We are currently seeking a legal professional who is 
a member in good standing of a Canadian provincial or territorial Bar to join 
our team. The ability to communicate  uently in both o   cial languages or 

experience in nursing are considered assets. 

Legal Advisor
As a Legal Advisor with the Canadian Nurses ProtecƟ ve Society (CNPS), you 

will have the opportunity to leverage your 5 to 10 years of experience in health 
law and focus your prac  ce in this increasingly complex area of law. You will 

also have the opportunity to educate and in  uence the nursing profession by 
developing and presen  ng risks management materials and programs.

 
This posi  on is permanent, full-  me with a compe   ve compensa  on package and 

comprehensive bene  ts, including pension. For con  den  al considera  on, please email 
your cover le  er and resume on or before February 28th, 2017 c/o Human Resources to 

hr-legal@cnps.ca. For more informa  on, please visit www.cnps.ca.

26  FEBRUARY 3,  2017 THE LAWYERS WEEKLY


